
SOCIAL SNIPPETS

The Asian Traveller & 
Intent to New Zealand

What turns desire for New Zealand and Queenstown into a 
booking, through social video search from:
China • India • Japan • Singapore

SocialSeal

Based on TikTok, Xiaohongshu, YouTube and Instagram video platform search.

Hobbiton, saved from 
Singapore

Lake Tekapo, saved from 
Japan

Milford Sound, saved from 
Singapore

Mount Cook, saved from 
Japan Hobbiton, 22.9M views

Sheep farm, saved from 
Singapore

https://www.xiaohongshu.com/explore/6a55dd61000000000f006457
https://www.tiktok.com/@itseleanor19/video/7658969942049459489
https://www.tiktok.com/@ranjellybean/video/7506690907488685330
https://www.tiktok.com/@glenorchyair/video/7345316783395540226
https://www.tiktok.com/@knightntw/video/7554784558672235784
https://www.tiktok.com/@hobbitontours/video/7566140452072606997


HOW IT ACTUALLY WORKS

How a Queenstown trip gets planned

► ► ►

https://www.xiaohongshu.com/explore/6a55dd61000000000f006457
https://www.xiaohongshu.com/explore/6a55dd61000000000f006457
https://www.xiaohongshu.com/explore/6a55dd61000000000f006457
https://www.xiaohongshu.com/explore/6a55dd61000000000f006457
https://www.xiaohongshu.com/explore/6a55dd61000000000f006457


Queenstown family activities



https://www.tiktok.com/@viajandonuestravida/video/7427180757950532896
https://www.xiaohongshu.com/explore/6a55dd61000000000f006457
https://www.xiaohongshu.com/explore/6a55dd61000000000f006457
https://www.xiaohongshu.com/explore/6a55dd61000000000f006457


WHAT PEOPLE ACTUALLY SEARCH

Planning content pulls the biggest crowd

Best time to go. How the days fit together.



THE RULE

Every good video does two jobs

DESIRE

Worth seeing

Saved for later

DESIRE + RESOLVE

Worth sharing

Sent to a travel buddy

RESOLVE

Worth planning

The way there, and back

RESOLVE

Worth asking

Questions land in the comments

1. Make them want it.
2. Show them how.

https://www.tiktok.com/@glenorchyair/video/7345316783395540226
https://www.tiktok.com/@georgeandcris/video/7603444917129514253
https://www.xiaohongshu.com/explore/6a58e9700000000014005ec6
https://www.tiktok.com/@sofeahazmin/video/7626285138782981384


SAME RULE, DIFFERENT ACCENTS

Four markets, four dials

CN

What’s the list?

List the must dos

JP

What should I know?

Give all the details, in Japanese

SG

What’s trending?

Focus on the trendy micro attractions

IN

What's the whole day?

Map it end to end

Same rule. Different dial.

https://www.xiaohongshu.com/explore/6a561226000000001700b000
https://www.tiktok.com/@user35724677411076/video/7526210350652460306
https://www.tiktok.com/@sashatyers_/video/7332357477796793602
https://www.youtube.com/watch?v=G77gimmPNyo


SAME SEVEN TOPICS, DIFFERENT WEIGHT

What Singapore and Japan actually search, in their own words

Logistics & Access are not a concern for Singaporeans, but are important for the Japanese, who focus on Trip Planning 
& Timing

(EN translation available here)



EVERY STOP, ITS OWN QUESTION

The place changes the question

HOBBITON

Worth the day trip?

The content is viral but questions 
are practical: tours, guides, tickets

MILFORD SOUND

Worth it in the rain?

Weather is the main concern

HOOKER 
VALLEY

Fits the loop?

Part of the bigger trip

CHRISTCHURCH

What are the activities?

Guides and must visits lists

Every stop earns its place with a different question.

https://www.tiktok.com/@hobbitontours/video/7192313701586767106
https://www.tiktok.com/@glenorchyair/video/7345316783395540226
https://www.tiktok.com/@danny.molly.travel/video/7491687188099239198
https://www.tiktok.com/@melissatravels25/video/7497367161048927510


THE TOWN ITSELF

What people actually ask about Queenstown

The cluster has few viral hits but the highest search demand of any stop in the NZ dataset.
Interest for Queenstown and South Island is search led, specific and practical



WHO'S WINNING THIS TODAY

98.5%
of this search real estate for NZ belongs to 

independent creators.

https://www.tiktok.com/@thepastiscalling0/video/7592685959079021827
https://www.tiktok.com/@ranjellybean/video/7506690907488685330
https://www.tiktok.com/@sashatyers_/video/7332357477796793602
https://www.youtube.com/watch?v=wlSEQSaNbaI
https://www.youtube.com/watch?v=eOzq9WfTxeU
https://www.tiktok.com/@danny.molly.travel/video/7491687188099239198
https://www.tiktok.com/@the2halalfoodies/video/7578951751626198294
https://www.tiktok.com/@ranjellybean/video/7506690907488685330
https://www.tiktok.com/@danny.molly.travel/video/7491687188099239198
https://www.tiktok.com/@knightntw/video/7554784558672235784
https://www.tiktok.com/@ranjellybean/video/7506690907488685330
https://www.xiaohongshu.com/explore/6a561226000000001700b000


NEXT MOVE

Make videos to create both desire and resolve

What every brief must have

Desired feeling The pull to dial up - awe, reassurance, FOMO, 
ambition

Practical hesitation The concrete question standing in the way of 
booking

Unlock moment The exact point in the video where that hesitation 
resolves

Anchor query The real tracked search this brief is built to 
answer

CN

Show the hero shots, keep the 
practical payload

JP

Reassurance lands. Keep it 
native

SG

Highlight the micro trends

IN

Map the whole day, end to end

Brief the feeling. Answer the question. Anchor it to a real search.



Thank you.

SocialSeal

https://www.xiaohongshu.com/explore/6a55dd61000000000f006457
https://www.xiaohongshu.com/explore/6a561226000000001700b000


ADDITIONAL MATERIAL

Appendix



Destination Interest
(Overall: China • India • Japan • Singapore)



Overall Social Search Demand: China • India • Japan • Singapore

Auckland



Overall Social Search Demand: China • India • Japan • Singapore

Rotorua's + Hobbiton cluster



Overall Social Search Demand: China • India • Japan • Singapore

Christchurch



Overall Social Search Demand: China • India • Japan • Singapore

New Zealand Overall Interest



New Zealand Interest
(by origin market)



Singapore: NZ Social Search Demand
Demand by origin market



Demand by origin market

Japan: NZ Social Search Demand

Left: native text, sized by demand percentile, colored by topic.
Right: same queries translated to English, using the same demand-percentile sizing and topic coloring as the left panel.



Demand by origin market

India: NZ Social Search Demand



Demand by origin market

China: NZ Social Search Demand

Left: native (Simplified Chinese) text, sized by demand percentile (median likes), colored by topic.
Right: same queries translated to English, using the same demand-percentile sizing and topic coloring as the left panel.


